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WHO ARE CLONMEL ARTS
PARTNERSHIP?
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WHY CLONMEL ARTS
PARTNERSHIP?
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Visibility campaign including two pillars:
-On street visibility
- Digital campaign
Obijectives of campaign were to:
-Increase the visibility of the arts in Clonmel
- Promote Clonmel as a place for the arts
-Increase awareness of three arts organisations

Timed to coincide with Clonmel Junction Arts Festival booking
period to provide an opportunity for immediate action



Digital campaign:
- Organic and paid social media

-Six videos were produced featuring local artists talking about
the arts in Clonmel.

- These videos engaged audiences who were then converted
with calls to action: Follow Us / Follow our Partners / Sign up
to our newsletter.

- The tag line was: writers, composers, painters, theatre makers,
photo takers, we are Clonmel Arts



Digital campaign:
- Cross promotions
-#ClonmelArts currently has 500+ posts on Instagram

- CJAF's ticket booking confirmation email included a call to
follow us and our partners’ for more arts events in Clonmel

-a social media package with assets, tags and blurbs was
shared with stakeholders



WHAT DID WE DO?

Tipperary Arts Office

Published by Ann Marie Keaveney @ - 17 June - @
Celebrating the rich culture of the arts in Clonmel.
#ClonmelArts

)

Finding A Voice Concert Series
14 June - @

Musician Eamon O'Malley - Music talks about the importance of
music and the arts in Clonmel. Love this? Sign up to our mailing
list for updates on #ClonmelArts

South Tipperary Arts Centre

#CLONMELARTS



Digital campaign:
-Google ads grants were secured by CJAF and STAC
-Display ads on google search pages promoted each of the

organisations’ website with Call to: Follow Us / Follow our
Partners / Sign up to our newsletter.

-Messaging on Google ads echoed the on street visibility
campaign: From Sound art to laugh out loud comedy
#ClonmelArts
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WHAT DID WE DO?

Joining forces to establish
a centre for the arts in
Clonmel

Clonmel Arts Partnership
> . Tn

transformed by the Arts % )

Helena Tabin, Director South Tipperary Arts Centre, Cliona Maher, Artistic
Director, Junction Arts Festival, and Roisin Maher, Artistic Director Finding
a Voice have announced a new artistic partners
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CRINNIV NA NOG CREATIVE
WRITING MASTERCLASS

Three organisations in Clonmel have joined forces to establish the town as a centre

for the arts.

e f:f omip I‘Gy sab Ogt - B;ﬁi:l;:‘;ésf::li % South Tipperary Arts Centre, Clonmel Junction Arts Festival and Finding a Voice are
hurling to art house films, ADMISSION FREE arking tageth he ¢l 1 Arts Partners
see it at Junction MUSEUM@TIPPERARY ‘warking together as the Clonmel Arts Partnership.

AT 052 6165252 Together they are growing audiences for the arts in Clonmel as well as

—_ 80 collaborating on programmmnes.
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SRIDAYIY SUND 10+ The Arts Partnership see an appaortunity for the arts to become part of the identity
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- Reach accounts for the number of people across social media
that saw any of the posts relating to the campaign. The target
was exceeded by 317% with a total reach of 56,992

- Engagement accounts for the likes, comments and shares that
the posts on social media achieved. This target was exceeded
by 341%

-New Social Media followers were achieved across all
organisations



- There was an increase of website visitors on STAC’s
website of 285% and CJAF’s website of 200%

- Google Ads on CJAF’s account had a reach of 5.71K and 713
clicks

-Mailing lists: all saw an increase and saw improved crossover
between organisations



WHAT DID WE ACHIEVE?
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WHAT’S NEXT?

#CLONMELARTS



ARTS i Arts Centre
#CLONMELARTS FES
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